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Build It is the UK’s most practical, 

information-packed magazine for self builders 

and renovators who want to create a tailor-

made, individual home.

Each issue is full of advice and ideas for 

a successful project, from the inspirational 

readers’ homes – complete with learning 

points – through to expert articles on issues such as design, 

planning permission, budgeting and project management.

Every edition of Build It magazine contains a wealth of in-depth 

articles on key structural systems and materials, along with no- 

nonsense design guides covering everything from kitchens and 

bathrooms through to loft conversions, basements and glazed 

extensions.

Build It’s innovative, five-person-strong editorial and design 

team is dedicated to producing the best content available for 

both consumers and the wider self build and renovation industry. 

Quality, integrity and knowledge are our watchwords and we pride 

ourselves on the close working relationships we enjoy with our 

experts and leading industry figures.

If you want to connect with a passionate and serious audience of 

‘doers’ with plans in their hands rather than coffee-table ‘dreamers’, 

then our magazine, digital platforms and live exhibitions will deliver 

the leads you need.

Chris Bates, Editor
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Our passionate readersBuildIt
magazine n online n live events

Magazine Build It  readers are hands on and practical 

people – 41% plan to do at least 10% of 

the work themselves and a further 32% will 

either project manage the build or at least do 

some basic DIY or decorating.  They believe 

Build It is essential reading to their projects 

success (97%) and 94% use adverts within 

the magazine to help specify products.  Build 

It is predominantly 

bought by men 

(71%) but the vast 

majority of copies are 

read by their partners 

as well. 

A high proportion 

of our readers do not 

read any other self 

build magazine. Our 

readers are affluent, 

high achievers who know what they want 

–this is not an audience who leave such 

decisions to an architect or builder. 

Build It readers are mainly self builders, 

with a third of them currently planning or 

undertaking a self build project.  A high 

proportion of our self builders tend to be 

older couples planning their individual dream 

home, whilst the other major reader group 

are young families looking to renovate, 

extend and generally add more space to 

their existing home.

Build It Reader Profile*

Age groups

35-44 21%

45-54 36%

54-64 28%

Stage of project

Sourcing ideas/inspiration 23%

Project planning 14%

Self build 31%

Renovation 19%

Extension 13%

Our readers are hands on and practical…

Use a turnkey/package company 7%

Use a main contractor 20%

Manage their own project 15%

Employ/manage subcontractors but do some of the core work themselves 41%

Employ/manage subcontractors but do decorating/basic DIY themselves 16%

Our readers…

Find adverts useful when specifying products 94%

Have purchased products in response to an advert 62%

Believe Build It is essential reading 97%

Don’t read Home Building & Renovating 59%

Don’t read Self Build & Design 79%

Have between £50k and £124k to spend on products and materials 21%

Choose products/materials themselves 84%

Choose kitchens, bathrooms, windows/doors, finishings themselves 92%

Hands-on self builders

Growing families

Affluent empty nesters

*All figures taken from the Build It readership survey



Why Build It? 

Magazine

BuildIt
magazine n online n live events

l Focused

l Active 

l Practical

of readers find adverts useful 

when specifying products

of readers have purchased 

products in response to an advert

Build It is the Official Media Partner for the NSBRC.  

If you are a partner, get in touch to find out how you can benefit.

of readers believe Build It is 

essential reading

of readers don’t read any 

other self build magazine

Build It April 2018

WORDS & PHOTOS JO SHELDRAKE 

I
n hindsight, Justin and Sarah May were looking through rose-

coloured spectacles when they decided to convert their disused 

hay barn into a contemporary holiday home. Undeterred by the 

scale of the project, the couple were determined to transform 

this huge eyesore, which had an asbestos roof, rusting steel frame 

and swathes of concrete hard standing. It was their fi rst major solo 

build, so the learning curve was steep. “� e journey encompassed 

planning quagmires, signifi cant design challenges, and a slog to 

include as much green technology as possible,” says Justin.

Twenty years ago, Justin and Sarah bought a partially converted 

old stone cow barn, Homefi eld, from a farmer, and completed the 

renovations to turn it into their abode. However, typical of a rural 

farm, there were other outbuildings dotted around, including a 

large steel hay barn. Unusually, the structure straddled both the 

Mays’ land and the original farm, but nonetheless they spotted 

A FINE PROSPECT

A change in planning policy 
prompted Justin and Sarah 
May to create a modern 
holiday home from a once-
dilapidated steel barn 

The old hay barn

www.self-build.co.uk
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FACT FILE

NAMES Sarah & Justin May

OCCUPATIONS Teacher &  

retired IT consultant

LOCATION Somerset

TYPE OF PROJECT Barn conversion

STYLE Contemporary 

CONSTRUCTION METHOD  

Steel frame & blockwork

PROJECT ROUTE  

Self project managed  

PLOT SIZE 0.3 acres

LAND COST Already owned

HOUSE SIZE 216m2

PROJECT COST £202,927

PROJECT COST PER M2 £939 

BUILDING WORK COMMENCED  

March 2014

BUILDING WORK TOOK  

30 weeks

an opportunity. “Being open to the elements, it was never going  

to be useful for storage. To cap it all, it was an insurance nightmare,  

as potential liability was unclear between the farm and Homefield,” 

says Justin. �e solution seemed clear: dismantle the barn and 

replace it with something more practical and aesthetically pleasing 

to accommodate visiting relatives. �e new structure could also 

include an office and some valuable storage space.

Pre-planning setbacks
Justin engaged his architect, Peter Hartland, to prepare a series of 

potential alternatives to show the local planning department, prior 

to submitting a formal application. “Every suggestion was refused,” 

says Justin. “As we were in an Area of Outstanding Natural Beauty 

(AONB), the planning department made it clear we could dismantle 

our portion of the barn, but could put nothing different in its place.”

He was bemused by their approach. “At that time, my working  

life involved running a large global IT programme, which relied  

on teamwork, dialogue and collaboration,” says Justin. “It was quite 

shocking that an organisation in the public sector could have such  

an aloof attitude, especially when we only wanted to improve the 

quality and aesthetics of an ugly 1970s steel barn that was spoiling 

the look of the AONB in the first place.”

�ey were left with only one option: to seek planning permission 

for a refurbishment with the exact same footprint and roof outline, 

to be used only for storage and garaging purposes. �e application 

was approved and, in 2005, the project was completed over the 

course of 10 weeks. �e hay barn was separated into two, and 

structural work was needed to reinforce the main frame, with 

additional steel pillars and rafters added. �e building was made 

watertight with blockwork, and the asbestos roof was replaced with 

a modern zinc one. Externally, the concrete hardstanding was dug 

up and replaced with gravel. �e result? “A slightly softer steel barn. 

Same huge size, a little less ugly, a little more practical,” says Justin.

The tactics change
�e story could have ended there, but when Justin retired in 2012,  

it coincided with the introduction of the government’s new National 

Planning Policy Framework. �is contained a key initiative – the 

       Our zeal and hard work 
paid off; we’ve achieved the 
quality of a £2,000 per m2 
build for less than half that

‘‘
’’

Build It February 2018

 

Eco homes: How  
to get airtightness right

A
s buildings  

have become 

better insulated, 

the amount of 

heat they lose has fallen 

dramatically – this is true 

even for dwellings that  

are constructed to the 

minimum standards of  

the Building Regulations. 

What this means, in  

turn, is that the proportion 

of heat that’s lost through 

uncontrolled air leakage 

has become relatively 

higher. So for all self-

builders who want to be energy efficient, airtightness 

merits close attention. This reflects a key issue in 

construction: namely that many modern houses do not 

perform as well as they are designed to do. This is known 

as the performance gap, 

and poor airtightness is 

one of the major causes.

How & where 
buildings leak air
Most people think of air 

leakage in terms of the 

wind blowing into our 

houses. While this is partly 

true, in reality the situation 

is more complex. 

Wind creates zones  

of positive and negative 

pressure around our 

homes, which both pushes 

air in and sucks air out. In 

addition, as we all know, 

heat rises and this can  

also generate positive and 

negative pressure zones 

within a building.

Air leakage occurs mainly at the junctions between 

different elements of the building and particularly between 

materials. Some components are naturally airtight, while 

others need to have an additional layer applied to achieve 

the desired performance. Any open chimneys or ventilation 

Sustainable buildings expert Nigel Griffiths describes how to construct a home with 

controlled air leakage – and explains why this is a cornerstone of energy efficiency

Airtightness testing is undertaken by specialist companies: the front door is removed and 
replaced by a temporary unit, with a fan that pumps air into the house to increase the 
pressure. This test is being carried out by PYC Systems (www.pycsystems.co.uk)

74 renovation & building 
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air barriers are generally preferred, as they are considered 
simpler to install correctly, with fewer components and 
fewer penetrations to worry about. 

The barrier may require an additional layer to be added 
to the construction in some places, but in other areas the 
existing material may be suffi cient. For example, oriented 
strand board (OSB) is relatively airtight so it may only be 
strictly necessary to provide an effective seal at the joints 
between the boards. However, some OSB products are 
more airtight than others, so it’s important to take care 
with their specifi cation. There are now also some specialist 
OSB components that are designed to be used as airtight 
layers. Concrete is another product that’s effectively airtight, 
so solid fl oors should not need an additional layer. Some 
masonry can be made airtight with the addition of a parging 
coat (a thin layer of mortar), while monolithic systems such 
as insulating concrete formwork (ICF) perform well. Glass 
is also airtight, so in most cases it’s the junctions between 
dissimilar materials that need to be focused on.  

Buildings are complex and have all kinds of necessary 
structural connections between elements, such as at wall/
fl oor junctions or wall/roof junctions. Careful detailing is 

bricks are of course free air passages to the exterior. 
Leakage also occurs through penetrations – a typical 
example would be from services, such as drainage pipes 
and cables – and even from light fi ttings if the airtight 
layer is on the inside of the structure. 

What about ventilation?
We all need fresh air to breathe, of course, as well as 
to push unwanted toxins and odours out of the house. 
A completely airtight building would not be healthy and 
in fact would contravene the Building Regulations 
(Approved Document F), which sets out a minimum 
air change rate of 0.5ACH@50Pa. 

Many people ask: why should we go to such a lot 
of effort to seal up our buildings, if we then have to cut 
holes in them in order to provide adequate ventilation?

This is a perfectly reasonable question, and the answer 
is that what we are seeking to eliminate (or at least 
minimise) is uncontrolled air leakage. Once the building 
is airtight, a fresh supply can thus be provided through 
controlled pathways to all rooms (note that simply opening 
a window can effectively be a controlled pathway). 

In a super-effi cient and airtight building, such as a 
Passivhaus, the amount of heat lost through controlled 
ventilation becomes an issue; however, if the pathways 
are known, heat can be recovered from the expelled air 
and used to pre-warm the incoming fresh supply. This 
is achieved with mechanical ventilation and heat recovery 
(MVHR) technology. Ventilation aside, it’s worth noting 
that the heat recovery won’t begin to save energy until 
airtightness is better than 3ACH@50Pa, as electricity is 
needed to run the system and this energy will outweigh 
the gains in situations where there’s too much leakage.

How to optimise airtightness
The basic principle is to establish an air barrier line all 
the way around the building, including its walls, fl oors 
and roof. This is similar to the thermal envelope that is 
used to establish the boundary for insulation. A holistic 
approach is required – in other words, every aspect of 
the house needs to be considered. The recommendation 
in Passivhaus guidelines is to draw a red line on the 
detailed plans to show where the barrier will lie.

This barrier line can be drawn either inside the 
structural members of the building or outside 

of it, but cannot be a mixture of both, as 
this introduces great complexity 

and is a recipe for failure. 
In the UK, internal air 

barriers are more 
common, but these 

require specialist 
components and 
have multiple 
penetrations for 

services. 
In North 
America, 
external 

 The internationally accepted convention for measuring permeability is air 
changes per hour (ACH), which is the number of times that fresh air would 
completely replace the existing air in the building over the course of an 
hour. To gain a consistent measure, the air pressure needs to be the same 
for each test – so when houses are assessed they are subjected to positive 
and negative pressure, forcing air in or out of the gaps in the structure. 

The standard pressure used for this is 50 Pascals, so the measure 
becomes ACH@50Pa. For old and leaky buildings the score is likely 
to be in excess of 15ACH@50Pa, while modern buildings designed to 
Passivhaus standards have a maximum of 0.6ACH@50Pa permitted. 
The average value of airtightness for existing properties in the UK is 
estimated to be around 12ACH@50Pa.

Of course, buildings do not normally operate at this kind of pressure – 
average background levels are in the order of 4Pa. To determine the actual 
air changes per hour you would need to divide the theoretical ACH@50Pa 
by 20. Therefore, a building with 20ACH@50Pa would have an actual air 
change rate of perhaps 1ACH@4Pa. A sheltered house would have fewer 
air changes per hour than this and a property on an exposed site would 
have more, as it is subject to higher pressures from the wind. 

Confusingly, air permeability is also quoted in m3/m2/hr@50Pa. 
Building Regulations (Approved Document L1A) give a maximum fi gure 
of 10m3/m2/hr@50Pa. The m3 refers to the volume of air that escapes 
at 50Pa pressure, and m2 refers to the area of external fabric actually in 
contact with the outside air. So a building with an external area of 100m2 
and 400m3 air leakage per hour @50Pa would have a leakage of 
400/100 = 4m3/m2/hr@50Pa and thus be well within the regulations.

It’s not possible to provide an easy conversion between ACH@50Pa 
and m3/m2/hr@50Pa. One measure uses the volume of the property and 
the other uses its external area in the calculation; but houses are of 
different shapes, so there is no simple rule of thumb to compare.

ASSESSING AIRTIGHTNESS

required to achieve good performance at these points 
but, increasingly, products are becoming available that 
help designers and installers deal with these challenges. 

For example, where a soil pipe exits the airtightness 
layer, a purpose-made fl ange is fi tted to the pipe and the 
horizontal section is then sealed to the barrier through 
which it penetrates to attain the required result.

Above: 
Kingspan 
Timber Solutions 
(www.kingspan.com) 
has developed its Ultima building system to deliver strong thermal 
performance and minimal air leakage in a slim-profi le product

www.self-build.co.uk
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Opening back in a bifold configuration, these doors can span 
an aperture up to of 4,600mm (W) x 2,400mm (H). Available 
in a range of designs and wood types, this set is finished  
in American black walnut. Prices start from £18,000.  
Urban Front 01494 778787 www.urbanfront.com

These Iroko garage doors offer great stability and longevity. Prices start 
from £2,670, including the standard 2,100mm x 2,600mm doors with 
ironmongery (hinges, sprung bolts and lock) and local delivery. English 

Heritage Buildings 01424 838643 www.ehbp.com

Having a garage 
door open back 
into the side of 
a room frees up 
ceiling space; 
useful for the 
overhead storage 
of bulky items. 
Shown here is a 
sectional design, 
which comes in a 
range of finishes 
and is priced 
from £2,126. 
Hormann 01530 

513000 www.

hormann.co.uk 

This detached 
double garage 
features Gliderol 
single-skin steel 
roller shutters, 
finished in Juniper 
Green. They are 
available from 
a starting price 
of £457 each. 
Arridge Garage 

Doors 01691 

670394 www.

arridgegarage 

doors.co.uk

A sectional up-and-over door with 42mm-thick, foam-filled insulated panels 
to enable excellent thermal performance, you can buy this contemporary-
looking design in 18 different colours, plus six timber effects. These units  
are priced from £747. Garador 01935 443700 www.garador.co.uk

DESIGN

IDEAS

Garage doors
�ere’s something to suit every style preference and  

property type in this handpicked selection of designs  

Specifying products

Invaluable independent advice

Product inspiration Learning from other self builders

  specify  137136  specify

For more great products visit self-build.co.uk/specify

The self-builder’s 
guide to sourcing 
products and 
information

Specify
Tel: 01633 244555
Web: www.pegasuswhirlpoolbaths.co.uk

Design your own bespoke whirlpool bath online with 
the latest technology, features and performance from 
the UK’s premier manufacturer. Bespoke positioning 
of pump, jets and controls, chromotherapy lighting, 
glass touch sensitive wall mounted control, 4th  
generation total draining ‘silveline’ pipework. 

‘Not all whirlpool baths are built the same’

Design your bespoke 
whirlpool bath with Pegasus

For more great products visit self-build.co.uk/specify

Bromleighs offer an extensive range of switches 
and electrical accessories to suit both period and 
contemporary interiors. Their Forged and Profile 
Collections are hand-made at their workshop in 
Cornwall, using inserts manufactured here in the UK.

The Hardwood, Bakelite and Period Switch 
collections are made with British Oak which is hand-
stained and waxed. Recent installations include a 
Chateau in France and the extensive refurbishment of 
an Irish Castle. Bromleighs also offer a wild range of 
interior and exterior lighting and architectural hardware.

Tel: 01208 79490
Web: www.bromleighs.com

Bromleighs - anything less is a 
compromise. 

Offering more than 200 door designs, JB Kind’s 2017 
Door Collection has innovative, inspiring and classic door 
designs to suit every interior. 

Introducing the exceptionally durable and 
weather-resistant Exterior Extreme doors made with 
MEDITE®TRICOYA®EXTREME, supplied pre-
finished in white with the benefit of a 10 year guarantee.  
Exclusive new Laminate internal doors, available in two 
contemporary colours with a 
textured timber grained effect,  
plus much more.   
Request or download a copy  
of their brochure at  
www.jbkind.com.

Tel: 01283 554197 Web: www.jbkind.com

Opening doors to superb style 

This ‘British made’ Brindle 800 1.5 bowl sink from 
Shaws is a practical, yet stylish, square single bowl with 
a separate, true half bowl, with an offset dividing wall, 
perfect for vegetable preparation and ideal for island 
unit installation. This beautiful model can be inset or 
undermounted with granite, wood or quartz worktops and 
both bowls come with a 3½” waste outlet.  The Brindle 
is manufactured with a durable glaze designed for years 
of usage.
Visit our website to view the full 
range of sinks, taps and accessories 
available.

Tel: 01254 775111

Web: www.shawsofdarwen.com

Shaws BRINDLE 800
 

The Abode Cento, with bold, sharp styling to suit design 
conscious consumers who desire a more geometric look.  
Cento includes four basin taps, a standard for everyday 
basins, an architecturally tall monobloc mixer, a wall 
mounted model, suitable for modern day free-standing 
basins plus a stylish and unique side lever basin mixer.  

There’s also three models for the bath plus a tall, floor 
standing bath filler with shower handset which will set 
off any bathroom, standing to attention beside a free-
standing bath.

Tel: 01226 283434
Web: www.abode.eu
Fax: 01226 282434
email: info@abodedesigns.co.uk

Abode Cento taps 

Wave Bathrooms in Salisbury was formed to provide high 
quality bathrooms to new build homes across the South 
of England. We don’t employ sales people but trained 
designers who will take pride in producing stunning 
bathrooms.

We are not interested in mainstream cheap imported 
products but concentrate on leading quality European 
brands.

We promise to work with you combining beauty with 
function to achieve your dream bathroom within you 
budget. Wave has awards for it’s Customer Service, and 
designs featured on Grand Designs TV and numerous 
home magazines.

Tel: 01722 333553
Web: www.wavebathrooms.co.uk

Wave Bathrooms – Salisbury – 
Award Winning Bathroom Designs

Featured 
on pages 

22-28

This gorgeous kitchen is the hub of the home in a self-
build property in the heart of the forest in Leicestershire. 
Our Worn Grey Limestone was chosen for the floor, 
to keep in with the rural surroundings and create a 
farmhouse feel. Hand distressed edges and a textured, 
brushed surface give the limestone the appearance of 
a floor that has been laid for decades, adding character 
to the space. Call our knowledgeable staff for advice on 
flooring for your self-build.

Tel: 01509 234000  

Web: www.floorsofstone.com

Classically beautiful natural stone 
and porcelain flooring

Our unique solar PV roof tiles provide an 
attractive yet affordable solution to power 
and protect your home, whilst also saving 
you money.

For those that like the idea of solar 
power but don’t like the look of conventional 
panels, Solarmass has combined cutting 
edge renewable technology with modern 
contemporary style, to create the award 
winning solar roof tile.

Delivering a highly efficient, reliable and 

sustainable source of power, which is also 
aesthetically pleasing, premium quality and 
great value.

Talk to us about incorporating solar roof 
tiles into your project today.

Tel: 0113 245 4676 Web: www.solarmassltd.com 

Email: enquiries@solarmassltd.com

Solar Roof Tiles. Power Your Home In Style.

WINNER

2016

Best Sustainable 
Technology or Product 

Ibstock, the UK’s largest brick maker, has released the 8th 
edition of its well-renowned Brick Selector. The specially 
designed guide showcases the market leading Ibstock 
range of over 350 bricks and numerous inspirational 
designs achievable through the use of brick.
This latest Brick Selector features 25 new products 
launched in 2016, offering guidance alongside 
relevant technical information to address commonly 
asked questions about constructing with brick. The 
comprehensive brochure introduces Ibstock bricks with 
clear and colourful case studies exhibiting the almost 
limitless variety of textures, shapes, colours and dimensions 
of brick available. 
Tel: 0844 800 4575 Web: www.ibstock.com

Latest brick selector magazine 
from ibstock demonstrates endless 
designs availableToo many building projects end with stunning houses 

sitting in barren plots. Having built her own house, Mary 
Woollett knows the importance of planning ahead and 
ensuring a garden plan is an intrinsic part of the build 
project.  Brian and Loveday Ellis took care to retain Mary 
to design their garden alongside the house build.  Mary 
is experienced in creating gardens for new build country 
houses; gardens which look beautiful in the landscape 
and are an integral part of ‘home’.

Tel: 07899 904914
Web: www.marywoollettgardens.co.uk

Design your garden as part of 
your home 

Ryburn Valley Furniture prides it’s self on 
its high standards & exceptional value 
producing top quality bespoke interiors 
designed to withstand the test of time and 
changing fashions. At Ryburn bespoke 
means just that - each project is individually 
designed and tailored to the customer’s 
needs manufacturing  traditional & 
contemporary designs, to suit young and old 
alike - each piece is made to complement 
your home & lifestyle.

Ryburn have been manufacturing 
bespoke kitchens, bedrooms, home offices 
& furniture for over 25 years  and have 
earned a reputation for producing affordable 
stunning kitchens & fine furniture which are 
meticulously designed & expertly crafted. 
Carpentry is an art form and Ryburn takes 
enormous pride from the finished work. The 
team of qualified cabinet makers have over 
130 years experience in making the finest 
quality pieces in a variety of timbers including 
oak, ash, cherry, walnut, maple and hand 
painted finishes.

Any project starts with an initial home/
site visit to discuss the clients requirements.  
Everything  is taken into consideration 
including room size, layout & natural light  - 
usage also plays a significant role in the 
design process, as we are all different and 
like to do things our own way and this will 

affect the  finished design. The details are 
then transferred to the computer & using 
the latest top of the range ‘Articad’ system 
computer illustrations are produced enabling 
the client to visualise the finished design and 
tweak any changes required .

Everything is made on site and in recent 
years Ryburn Valley Furniture have invested 
in state of the art machinery which combined 
with traditional cabinet makers hand skills 
ensures that their designs are classically 
beautiful yet practical & resilient. Ryburn  truly 
manufacture 100% of the project to your 
exact specifications. 

All furniture is completed in the in-house 
polishing department where specialists can 
create a full range of modern & traditional 
finishes or colour match to an existing 
piece. Full project management can also 
be arranged using a team of local qualified 
trades people, and a full range of  appliances 
can be supplied from leading manufacturers 
such as Bosch, Neff, Siemens, Rangemaster 
& Wolfe all at competitive prices.

Word of mouth is a powerful thing, and 
demand for Ryburn’s fabulous kitchens and 
beautiful furniture is higher than ever with 
orders coming in from every corner of the uk! 
For more information visit our website.

Tel: 01422 823814  Web: www.ryburnvalleyfurniture.co.uk

Timeless Quality at Exceptional Value

TELEBEAM - the new way 
of converting lofts with roof 
trusses
Forget steel beams and cranes - Tele-
Beam is the new way of converting lofts 
in modern properties with roof trusses. 
It is the first pre-fabricated lightweight 
and adaptable system which deals with a 
wide range of roof spans and pitches. Tel-
ebeams have LABC Registered Systems 
Approval giving you peace of mind.

Tel: 01380 739000
Web: www.telebeam.co.uk

Based in Warwickshire, CDRB 
Architects Ltd is a small and 
friendly practice with extensive 
local knowledge and the 
desire to help all clients with 
their build projects. We offer 
the complete RIBA range 
of services from inception 
to completion, including 
planning submissions, building 
regulations, project management 
and 3D visualisation. CDRB aim 
to treat every client and project 
individually and whatever your 
expectations are, we aim to 
exceed them. We operate in the 
Midlands and London. 

Tel: 07527 148007
Web: www.cdrbarchitects.com

Exceeding your expectations, 
achieving your dreams

HDL is a global leader in the home 
automation sector and is unique in that it 
offers an all-encompassing platform which 
gives users the ability to control various A/V, 
TV, lighting, air conditioning, heating and 
shading systems.

HDL can be used in any scale of 
installation from small apartments to large 
commercial premises and has been 
installed in many world famous buildings 
such as Dubai airport, NATO headquarters 

and BMW World. There is also a retrofit 
wireless range with ground breaking 
technology allowing ANY building to 
become a ‘smart home’.

The DLP Touch is the NEW eye-
catching intelligent panel clad in a seamless 
glass finish and the fascia colour can be 
customised to perfectly match your lifestyle 
or interior design concept.

For more information please call Nick 
Sutton on the number below.

Tel: 07702 285570   Web: www.hdluk.co.uk

Unique home automation solutions for high quality 
projects within budget

Featured 
on pages 

22-28

Ryburn Valley
Furniture Ltd

Bespoke kitchens, bedrooms, studies & interior furniture

Featured 
on pages 

39-46
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FACTS  

Number of issues per year 12

Monthly circulation 15,062   

Estimated readership 37,655

Committed subscribers 65%

94%

62%

97%

47%



ADVERTISING RATE CARD

 Single  £721 £1,189 £1,993 £3,321

 4 Series £576 £951 £1,594 £2,657

 6 Series £504 £832 £1,394 £2,324

 12 Series £432 £713 £1,195 £1,993

 Ad sizes  87 x 126mm 183 x 126mm 297 x 210mm 297mm x 420mm

     
87 x 260mm
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XL One image + 130 words               

Premium Two images + 260 words              

Prices are excluding VAT

(Please add 3mm Bleed) (Please add 3mm Bleed)

 1/4 Page                 1/2 Page                Full Page                 Double
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 Standard                    XL                      Premium                 

DISPLAY

 Single £890 £540 £390 £201 £105  

 4 Series £713 £432 £234 £120 £62  

 6 Series £624 £360 £195 £98 £52

 12 Series £534 £267 £144  £82  £41

 Single £185 £350 £660   

 4 Series £164 £319 £597   

 6 Series £144 £278 £520  

 12 Series £123 £257 £478  
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Magazine

The Specify section is dedicated to new or innovative 
products. The editorial style allows advertisers to include small 
articles about their products, including a headline, images, text 
and contact details.

Sales Director

Nick Gillam

0203 627 3245 

nick.gillam@castlemedia.co.uk 

SALES CONTACTS 

Display & Digital Sales 

Advertising Manager

Josh Lyle  

0203 627 3263 

josh.lyle@castlemedia.co.uk

Display & Digital Sales

Account Manager

George Waller  

0203 553 2376 

george.waller@castlemedia.co.uk

Gallery & Specify Sales 

Account Executive

Josh Eaton-Griffin 

0203 553 2378 

josh.eaton-griffin@castlemedia.co.uk

1/4 page 1/2 page

1/2 page

1/4 page 1/8 page

1/16 page 1/32 page
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Advertorial

Get it right and an advertorial can be a fantastic way to 
establish your company as a market leader.

An advertorial is an opportunity for advertisers 

to connect with Build It’s readers, raise brand 

awareness and demonstrate their knowledge 

and authority on a particular topic, via a 

feature-style promotion.

The key to a successful advertorial is to take 

an impartial approach that will engender trust 

with the Build It readership. This approach will give maximum traction 

with our audience and underpin the advertiser’s status as a market 

leader. It also allows us to design the piece in an editorial style – which 

is crucial to ensuring your message goes out to as many readers as 

possible.

Advertorials need to be informative and engaging for the reader, 

so they work best when delivered as impartial expert advice. There 

are a number of ways of achieving this, for instance via a prose-led 

guide to a certain topic (eg the benefits of underfloor heating) or in 

the form of a Q&A-style piece.

A successful advertorial is achieved when the editorial team 

works closely with the advertiser to dovetail the advertiser’s 

marketing goals with the information needs of readers. 

With this route, an editorial team member will liaise directly 

with the advertiser. Once a topic has been agreed, the editorial 

team member will set a brief for an impartial advertorial feature. 

The advertiser will then produce the original content, which will 

be carefully edited into house style by Build It’s dedicated team to 

deliver a high-quality article.

The editorial team will work with the advertiser to ensure their 

products/services are represented, for example by: exclusive 

inclusion of images & captions from the advertiser; presentation of 

the feature as coming from an expert at the company; biography of 

expert and byline for article.

Is an advertorial the right route for me?

If you want to produce something that focuses purely on promotion 

of your specific products and/or services, then an advertorial is 

probably not for you. Straight advertising will achieve this in an eye-

catching way and remains an excellent way to put your products/

services in front of readers.

If, however, you want to build your brand, pique readers’ interest 

and establish your company as a real authority in the self build and 

renovation sector, then a bespoke advertorial will deliver fantastic 

results.

On the next page is an example of a highly successful Advertorial 

published in Build It. More examples can be seen online:

How to Keep Oak Frame Costs Down >

Welsh Oak Frame (appeared in print and online)

New Slide and Turn Door Technology>

IDSystems  (appeared in print and online)



BuildIt
magazine n online n live events

Advertorial

Bespoke advertorials deliver great results

www.self-build.co.uk
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Home technology 
for better security 

A 
comprehensive security 

system should be both easy 

to control and effective in 

deterring any would-be 

intruders. You can take an integrated 

approach to connect your security 

system with other home automation 

facilities, such as lighting. These can all 

be controlled via tablet, smartphone or 

other mobile device, either by dialing 

into a network or simply sending a text 

message. Here are the main options 

when it comes to ensuring your house 

and its belongings remain unharmed.

Prevention 
The first step to securing your home  

is to make sure it’s near enough 

impossible for any intruders to break 

into. Pairing up the various parts of your 

home automation system will allow you 

to be alerted about anything that could 

compromise the security of your home. 

Windows can be fitted with vibration 

sensors. If one is accidentally left open, 

a message will appear on your smart 

device. This will let you know exactly 

which unit it is so that you can quickly 

resolve the potential risk. 

If you have a smart lighting setup, 

you’ll probably have access to a holiday 

mode. Much like most standard timer 

switches, you can arrange for rooms to 

be illuminated at certain points in the 

day to make it look like someone’s 

home even if nobody’s in. But unlike 

conventional solutions, these intelligent 

systems will automatically replicate 

your household lighting habits without 

you needing to go through the 

rigmarole of setting numerous timers.  

Don’t just think about security in 

terms of the walls of your home; 

instead, extend the net all the way to 

the edge of your garden and driveway. 

Motion detectors can be programmed 

to sound an alarm and switch on 

external lights, while automatic gates 

can be opened and closed remotely  

via your smartphone or tablet.

Cameras & control
Although you can use an audio entry 

system or even a standard telephone 

handset to control an integrated 

security system, many homeowners 

now choose to include a video entry 

and CCTV setup as standard. This 

enables you to see who’s at the front 

door simply by looking at your television 

screen, which can be tuned directly into 

the CCTV channel without the use of 

any additional hardware – appearing  

as a pop-up when activated. 

But while viewing security cameras 

on a TV screen is handy, it’s even more 

useful to be able to control them online. 

Network cameras can be moved 

around at the touch of a button to focus 

in on different parts of the property. 

Audio and video footage starts to 

automatically record onto a large 

capacity hard disk drive as soon as  

its infra-red sensor detects movement. 

What’s certain is that individual 

homeowners will have different 

priorities and particular requirements 

for their security system. So the first 

step is for you to speak to your local 

CEDIA member company for advice on 

an automation solution that’s tailored to 

your project, budget and lifestyle. 

Matt Nimmons from CEDIA unveils how the 

latest technology could be utilised to create a 

high level security system for your property

Matt Nimmons is managing 
director at CEDIA, an international 
trade organisation dedicated to 
advancing the home technology 
industry. From designers and 
manufacturers to integrators, CEDIA 

members gain access to high-quality training and 
certification, which ultimately goes into your project. 
Visit www.cedia.org for more information  

and to find professionals in your area.

PRODUCTS IN PRACTICE

This grade II listed former rectory is based in an area 
where petty crime is relatively high. CEDIA member, 
SMC (www.smc-uk.com) was brought in to protect the 
property and its surroundings by installing CCTV and 
access control. The company also provided a high 
spec intruder alarm and entertainment systems. 

The CCTV setup consists of 43 cameras, which 
includes static, PTZ (pan-tilt-zoom) and dome units. 
The owners can view recordings on their smartphone 
or tablet, even when they aren’t at the house. Contact 
and vibration detectors are embedded in every 
accessible window and door and PIR motion 
detection is used throughout the property as both 
perimeter and trap protection.

Access to the main driveway is controlled with 
automated gates and the cameras track any vehicle 
entering the estate as it approaches the property. 

Online Advertorial

Magazine Advertorial
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Advertising on Build It’s website and targeting 
Build It’s digital database

Online

self-build.co.uk

Build It’s website  

www.self-build.co.uk currently 

attracts over 293,000  visitors 

per month. Advertising on the 

site is an extremely effective 

way of presenting your brand 

to tens of thousands of self 

builders, renovators and major 

home improvers, as well as 

generating significant traffic 

direct to your website.

Email database

Our digital database has over 75,000 recipients, made up from readers of the magazine, visitors  

to the NSBRC and visitors to our Build It Live shows. The list is 100% opt in and is a very targeted 

and focused database which provides great measurable results. 

We offer two options to reach the database:

Solus email

The solus email is a dedicated broadcast to the full database and costs £2,700 + vat  

per broadcast. 

Newswire email

This email is a round up of around 8 – 10 ad slots for various products and costs £329 + vat
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Online

FOR DIGITAL SALES CONTACT 

Nick Gillam

0203 627 3245 

nick.gillam@castlemedia.co.uk 

Web Sponsorship Packages

Becoming a website sponsor is the best way to build your brand into a household name in the 

self-build & renovation sector, whilst delivering high quality traffic to your website. Our website 

sponsorship packages start at just £599 + vat.

These packages include:

l A full run of site display advert serving 40,000 impressions per month.

l Your logo will appear on every page of the site in the sponsor’s footer, generating thousands  

 of impressions per week

l Your logo will appear on all of Build It’s editorial newsletters and newswires, promoting your  

 brand to our full email database. 

Online Advertorials

Our online advertorials are listed on our website amongst our editorial articles to give them 

the maximum impact. Content must be agreed with our editorial team who can assist in the 

writing and design. Prices upon request.

Online Content Hub

Our online company directory is an invaluable resource for anyone undertaking a major self-

build, renovation, extension or conversion. By taking a content hub, your company will have a 

profile page on our website that includes your logo, a 100 word company description, 6 high 

res images and a link to your website. Companies can now also upload editorial “product 

specs” and “project case studies” to the directory too, giving your business a platform to show 

off your specific products, or case studies of recent projects.

Prices start at just £670 + vat per year for the content hub. 

Square 

MPU banner 

(300 pixels wide x 250 pixels tall)

MPU and Leaderboard banner adverts are can be purchased across self-build.co.uk and can 

be targeted on your chosen zones. Packages start at just £11 + vat per thousand 

impressions. We recommend running 30-50K impressions per month to create good 

visibility across the site, which would cost £330 + vat - £550 + vat per month respectively. 

Leaderboard banner

Leaderboard banner (728 pixels wide x 90 pixels tall)

Mobile leaderboard

Leaderboard banner (320 pixels wide x 50 pixels tall)

MPU & Leaderboard Banners

Leaderboard Banner example

Square MPU banner example



Delivering passionate self builders right for your business

builditlive.co.uk

BUILD IT LIVE BICESTER

OXFORDSHIRE
10-11 JUNE 2023

BUILD IT LIVE SOUTH WEST BUILD IT LIVE SOUTH EAST

EXETER
9-10 SEPTEMBER 2023

KENT EVENT CENTRE
2th-25 FEBRUARY 2024
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The gap between general 

homes shows and self build 

shows has become hazy over 

the years. Many self build events 

have added soft furnishings, 

homeware and other non-

core products in their quest to boost the size of their floorplan and 

increase footfall – albeit with the wrong types of visitor. Here at Build It 

Live, we are standing firm - remaining true to our self build roots with 

undiluted passion – because that’s what we believe will work best for 

your business. Build It Live continues to remain totally reflective of 

Build It magazine – focused, practical and bursting with expert advice, 

inspiration and product guidance for self builders and home renovators.

Three great locations delivering 15,000 visitors. Show dates 

as follows:

Call Sarah Nesbitt-Hawes on 0203 627 3247 

or email Sarah.Nesbitt-Hawes@castlemedia.co.uk

GIVE US A CALL TO RESERVE YOUR SPACE!
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The Build It Awards celebrate 

all aspects of self build and 

renovation including completed 

projects, products, services 

and suppliers. The Awards 

bring together architects, 

manufacturers and key industry figures in recognition 

of innovation and excellence in the custom 

home sector.

Award winners will inspire and 

influence a nation of prospective self 

builders, so get the recognition you 

deserve by entering. Sponsorship 

opportunities also available.

Over 300 people across the industry 
attended our prestigious Build It 
Awards 2021 dinner presented by 
comedian Sindhu Vee at the Hilton 
Bankside, London.

Nick Gillam

0203 627 3245 

nick.gillam@castlemedia.co.uk

www.builditawards.co.uk 

FOR MORE INFORMATION ON  

SPONSORING THE AWARDS 

CONTACT 

DESIGN & ARCHITECTURE ECO HOMES EXTENSIONS 

ROOFING HEATING SYSTEMS SMART HOME TECH 

SLIDING DOORS OAK FRAME WINDOWS & GLAZING 

MORTGAGES STAIRS HOME RENOVATIONS & MORE!

BuildIt

BEST OF SELF BUILD  

& RENOVATION

Award-Winning Products & Suppliers for Your Project
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